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Who is Corepla

Corepla is the National Consortium for the collection, recycling and recovery of waste
plastic packaging.

The campaign

Packages are the protagonists of Corepla’s campaign. They speak to us of the great
possibilities that the plastic has to offer, even after exhausting its original function.

In order to make universal this message, different types of packagings - corresponding
to different types of plastic to be recycled - are represented.

Its results

Corepla’s campaign has been very appreciated:
in 2013 it has benefited of a 14% of spontaneous awareness and 35% of aided
awareness (source: post test by Eurisko).
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Gmipmminedd RACCOGLIERE E RICICLARE GLI IMBALLAGGI IN PLASTICA
E UN'OPPORTUNITA DA NON GETTARE VIA.

LE BOTTIGLIE IN PLASTICA SONO RICICLABILI AL 100%. clol | . 4 3_" 92“0‘0,99;’;’ pud 'f;': 'g d”"‘f_m ‘,3'5:" infath 0"'""?“'-'9"0
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LA PLASTICA. TROPPO PREZIOSA PER DIVENTARE UN RIFIUTO,

HEADLINE: Becoming a new bottle is natural for me HEADLINE: With the separate collection of rubbish, I'm still
SUBHEAD: The plastic bottles are 100% recyclable. useful for something good

PAYOFF: The plastic. Too precious to waste. SUBHEAD: Collecting and recycling plastic packagings is an
opportunity, that you can’t throw away.
PAYOFF: The plastic. Too precious to waste.




STA NASCENDO UN’OPPORTUNITA IN PIU PER LE IMPRESE ITALIANE
CHE DEVONO GESTIRE | LORO RIFIUTI DI IMBALLAGGI IN PLASTICA.

Gli imballoggi in plastica assicurano ogni giorno alle Imprese le migliori condizioni
di trosporto, protezione e conservazione delle merci. Esaurita la loro funzione
primorio e divenuti rifiutl, sono inoltre uno risorsa prezioso per 'Industria del riciclo

COREPLA per agevolare il loro conferimento grotuito, sta mettendo a punio una rete di

piattaforme ol sarvizio delle Imprese che non riescono a valorizzarli autonomamente.

Uelenco e le condizioni d'accesso sono dispanibili su www.corepla. it/ piatfaforme-pia
LA PLASTICA.TROPPO PREZIOSA PER DIVENTARE UN RIFIUTO.

Per sapame di pil f ] v [ 8 I corepla.it

HEADLINE:

Recycled I'm a film with an happy
ending

SUBHEAD:

A new additional opportunity for
Italian companies that have to handle
their own waste plastic packagings is
born.

PAYOFF:
The plastic. Too precious to waste.
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HEADLINE: Recycling is a very high protection factor for HEADLINE: Recycling gives an additional pleasure thrill
the environment SUBHEAD: During holidays, recycling of plastic
SUBHEAD: During the holiday, the recycling of plastic packagings has a double value.

packaging has a double value. PAYOFF: The plastic. Too precious to waste.

PAYOFF: The plastic. Too precious to waste.




